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• Background 
• Website
• Bill Inserts
• City Digital Newsletter
• Social Media
• Survey
• Community Outreach Presentations
• Next Steps

Pre se n t a t io n  O ve rvie w



Ba c kg ro und

The Committee has recommended: 
• So c ia l m e d ia  p o s t ing s  
• Bill inse rt s
• Co m m unit y p re se n t a t io ns  d uring  t he  c o m m it t e e  p ro c e ss

St a ff ha ve  inc lud e d  t he  c o m m it t e e  in fo rm a t io n :
• In  t he  Cit y’s  d ig it a l ne w sle t t e r 
• In  re g u la r up d a t e s  t o  c o m m unit y g ro up s  suc h  a s  t he  Cha m b e r o f 

Co m m e rc e . 



W e b sit e  



W e b sit e  



Bill In se rt s

Curre n t  Co s t :  $ 4 12 .8 7  p e r m o n t h  1/ 3  p a g e  
                         $ 74 0 .74  fo r fu ll p a g e  J a nua ry in se rt

Re a c h :              3 ,8 5 0  p a p e r b ills  
                         112  d ig it a l b ills



Bill In se rt s



Bill In se rt s



Ed it io n  3  F r o n t  P a g e : Ed it io n  3 : Ed it io n  4 :

Dig it a l Ne w sle t t e r

Re a c h : Ap p ro xim a t e ly 220  e m a il a c c o un t s  p e r m o n t h



In -Pe rso n  O u t re a c h



5,498

1,9 16

732

Fo llo w e rs  b y P la t fo rm

So c ia l Me d ia



So c ia l Me d ia



O ut re a c h  Su rve y

Number of Responses

Method of Advertising Number of 
Responses

Bill Insert 7

Website 4

Staff Report 0

Social Media
    Facebook (25)
    Instagram (1)
    Twitter (0)

26

Total 37



O ut re a c h  Su rve y
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O ut re a c h  Su rve y



O ut re a c h  Su rve y

• Text (6)
• Email (2)
• Door -to -door (1) 



O ut re a c h  Su rve y
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O ut re a c h  Su rve y



O ut re a c h  Su rve y



O ut re a c h  Su rve y

Respondents were asked if they would like to provide 
their email address to receive email notifications. 

• 25 signed up for emails related to the Water Rate 
Advisory Committee

• 22 signed up for the City’s e -newsletter



O ut re a c h  Su rve y

Key Findings
• Social media is the main way people receive our information 

based on results and also where people saw the survey. 
• People who took the survey have viewed the bill inserts, 

although 3,850 were sent and only 6 people took the survey. 
• Begin e -mail list with information that is posted in bill inserts 

& online. 

The survey is still open. Bill inserts were mailed 1/12/24. If there 
is a large increase in responses staff can provide updated 
information at a future meeting.



Co m m unit y Me e t ing s

• Scheduling in March
• On schedule with DDBA, Chamber, Rotary 

and DWIC. Coordinating with other groups 
• Will send out a link to sign up to attend 

presentations
• 2-3 committee members per presentation



Ne xt  St e p s

• Continue outreach, community meetings 
• Monthly updates posted to webpage
• Additional workshops and meetings will be 

covered in the next presentation



Co n t a c t  In fo rm a t io n

Ma d e line  Gra f, Pub lic  In fo rm a t io n  O ffic e r
(707) 678 -70 0 0  x1125 
m g ra f@c it yo fd ixo n .us
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